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Campaign Asset Plan

Consider the user’s experience when engaging with your solution as they pass through find, try, buy, and 
deploy stages. Describe activities you want users to experience. Consider the examples below and create your 
desired activities:

Customer journey

Engage with 
promotional 
activities. 
• Website
• Social media
• Advertising

• Referrals
• Industry events
• Webinar

Drive users to 
activity.
• Free trial
• Assessment

• On-demand 
training

• Education
• Event registration

Offer additional 
experiences.
• Sales-assist 

opportunities
• Boutique events
• Demo

• Blog
• Nurture campaign

Execute and build 
relationship.
• Proof of concept
• Solution 

architecture
• Solution expansion

• Technical training
• Consultation
• Customer 

case study
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Campaign Asset Plan

Identify customer touchpoints in the find, try, buy, and deploy stages. Incorporate your customer journey 
activities into the Excel GTM plan template.

Create a customer journey for your joint GTM motion
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Campaign Asset Plan

Consider what assets you will need in your joint motion:
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List assets you will 
use to support your 
GTM motion.
• Gated content
• Landing page
• Blog

• Whitepaper
• E-book
• Analyst report

• Videos

Drive traffic to 
foundational 
elements.
• Social ads
• Paid Search
• Display ads

• Seller email
• Registration page
• On-demand 

webinar

Drive converted users 
to next marketing 
activity.
• Email series
• Companion guide
• Testimonials

• Boutique events
• Demo

Target users who 
have stopped 
engaging.
• Display ads
• Email triggers
• Event invite

• Free trial offer
• Assessment offer

• What foundational, promotional, nurture, and retarget assets do you need?
• What materials exist and what needs to be created?
Review the list below for ideas on content. Then brainstorm your asset plan.

Please see guidance in the Seller GTM Academy pages 118-120 and 54-103.

Promotional Nurture RetargetingFoundational



4© 2023, Amazon Web Services, Inc. or its affiliates. All rights reserved.

Campaign Asset Plan

Create your joint GTM asset plan:
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Existing Assets

New Assets


